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[IN CONFIDENCE RELEASE EXTERNAL] 

10 December 2024 

 
 

Dear  

Thank you for your request made under the Official Information Act 1982 (OIA), received on 14 
November 2024. You requested the following:  

Every question relates to the Data Privacy Incident and letter dated 5 November 2024, 
explaining to citizens their personal data had been sent to Meta by IRD.  

1. The letter states that IRD sent the data because it needed to reach people directly to
tell them they may have tax return due. IRD has everyone's contact details and can
send communications directly to those citizens. What is the justification for sending
citizen data to an overseas corporation to contact when IRD can contact them directly?

1a. Given IRD has the contact details of those they needed to reach in this instance,
what is the true purpose of sending citizens personal data to Meta?

2. Paying tax is compulsory therefore everyone must share their details with IRD. Why
is there no opt-out when it comes to allowing IRD to share it's customers data?

2a. How many times has IRD sent citizen's personal data to Meta?

3. Who else does IRD share citizen's personal data with? A complete list of people,
agencies, companies and organisations is required.

4. What are the consequences for the people involved in the sharing of this information
in the Meta leak? Will those responsible be fired? Will those responsible for the policy
be fired?

5. In contact with your call centre on the matter, they informed me many other
government organisations do the same. Does IRD officially hold the position of
jumping off a cliff if their friends do too? I am expecting your prompt reply.

Parts 1 and 2 

Inland Revenue used custom audience lists on social media as one way to provide important 
updates, information and reminders to help customers get their taxes and entitlements right.  

We are required to make every effort to contact customers about their entitlements and 
obligations. That requirement is included in our legislation and it’s what drives our efforts to use 
the most effective and efficient means of communicating with people. Being able to reach people 
where they are active, such as social media, is vital. Traditional methods, such as email, are not 










