
 
25OIA1399 

 

Page 1 of 2 
 

[IN CONFIDENCE RELEASE EXTERNAL] 

 
 
21 October 2024 
 

 
 

 
Dear  
  
Thank you for your request made under the Official Information Act 1982 (OIA), transferred to 
Inland Revenue from the Office of the Minister of Revenue, on 24 September 2024. You 
requested the following:  

I have recently learned that the Inland Revenue Department appears to have sent 
personal Taxpayers' information to some Social Media companies. 

Why? If this is true then the Government should be locking those people (not the 
taxpayers) up because it is a prison offence to do so. Can you kindly investigate and 
excoriate those who did it. If not, then why did this information get circulated that the 
IRD had been negligent. 

In some circumstances Inland Revenue provides information to social media platforms in order 
to reach particular categories of taxpayers. That information involves the use of “custom 
audience lists”. On 12 September we paused the use of custom audience lists while we undertake 
an internal review of this practice (undertaken by our Chief Information Security Office). We did 
this due to public concern and to provide reassurance that we take the public’s concerns 
seriously. We are also working with the Office of the Privacy Commissioner who is assessing 
whether there are any privacy issues with hashing. Once completed, we will be publishing the 
findings of the internal review on our website (ird.govt.nz).  

The Privacy Act 2020 allows personal information to be used for more than one purpose. It 
doesn’t require you to give permission every time your personal information is used or disclosed. 
The Act is purpose-focused not consent-focused. This means if an organisation obtains your 
information for one purpose, it can use it for another purpose in some circumstances.  

The Tax Administration Act 1994 permits Inland Revenue to collect and use taxpayer information 
to carry out or support a lawful function to administer the tax system. Using social media to 
display tax-related messages to taxpayers (including to persons who are in debt, have due dates 
for payment, or telling them about entitlements) is such a function.  

Privacy Impact Assessment  

A privacy impact assessment helps identify whether an activity will impact on people and their 
information. As it may be of interest to you, I have enclosed the recent September 2024 Privacy 
Impact Assessment, titled Use of Custom Audience on social media for advertising campaigns – 
Privacy Threshold Assessment, for your reference (Appendix A).  




































